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L.os (Gatos
Travel

Precision and passion guide Maureen Conlin to profitability.

il tn Silicon Vallew & filled with opporuinity, &
combenation af wildly successful sar-ups and well-
established high-tech firms generarss o sready stream of
alftuent cientele 1o thuse providing services in the area;
Lus Garos Teavel, just omside of ban Jose, gees s fair
shave of thar business bur itebread and bucer is derived
e the well-oll Cunilies the agency Toas worked with for the |1I:.1:I't‘\r

35 years it's been in husiness,

"We have multigenerational Frimilies, retired professonals, voung
uthan pmﬁ:-wimmh, executives [rom Silicon "\-'.:Hc:r Cuanfrnies anid
venture capimlisis, There's a grear amount of new meney here in the
vitllev and it takes all shapes and forms.™ says Maureen Conlin. found-
ing partner ol Low Gatos Teavel, which gAnLLs S10 meillicn in sales
avear and isa vap producer bar Starwaod's lxury hotels, Farrmont

EY RUTHANNE TERRERO

Bk of business.

In the agrmcy’s eary davs, Conlin’s clients were land developers
who plaved a key role in evolving the area from o cory western oom-
munity to one thae is heme w uber-rch eesidens and commercial
extablishiments like efay, Tuday, former landowners who reaped mil-
lioms hy selling off their parcels of land and heir children whe have
had those siches passed on w them comprise much of the agencys

Conlin and her rmam have szrved them from the same arractive

ing hack,

time,” she ells ws.

and Raffles hatels, Four Seasons Howsls & Hesorts, Crysual Cruises,

Silverses Cruises, Classic Vacations, Swain Destinations, Journese, and

uther il.|gﬂ|-ﬂ|rd m.l.l.lplicrs.

Lucated on North Santa Crim Avenue in charming Los Garus, the
agenoy’s swarelront ftsin perfecdy with the quaine woe and architec-
e ol the wwn tsell, where a mixoire n{l:l.rwm'itlg walk, I.'IlL'JI.:f'FI[L‘Ih

anil ping irees provids dappled sunlight all
day long, Tt all gives the northiern Califomia
enclave a precty, lazy vibe. Friendly avenues
are flanked by homey coffee shops and
cloching boutigques; viriually every recailer
has some sort of beautiful planting or fulkey
H:ul'lrlu d.l:d'l.'.r '|.'r.'.i1,|.|h- [N :|-h.rI|1. dl.h.ll.

Frue don’t be [waled by simple appearances;
Los Uanos is [lled wich 2 wealthy populace.
In Favr, t‘i.g‘hl next door o Los Garos Toeel 2
wealth management olfice promises to “zuide
vou and your family members along the path
toward financial prospering”

MALUREEN CONLIN in the Metropolitan Suite
of the 5b. Regls San Francisoo. Her agency,

Los Gatos Travel, generates $10 million in
sales annually.
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It's About the Client

locarion for over thies decdes (though ics expanded in siee since then
and undergung several remodelings), and they've never siopped com-

“Thirey-five years later we'ne deing sumething righe if they're sll
hiete with s, '|‘||u:r'rr very ||.l_v:af ard I!|.1|::Fl"|.-|: been very In_-.ul. [or a |i|hg

Some in the CiTnunigy are still leas ning hoow 2 g,u-ud travel advisor can

LOS GATOS TRAVEL

Founding Parmer: Maureen Conlin
Partiar: Kristy Sion

Location: Los Gatos, T4

Mumber of agents; 14

Annual Sales Volume: £10 mullion
Afliliations: Signature Travel Matwark
Boards: Signature Travel Network
Hotel Commities, Starwoad Luxuary
Travel Board, Fairmont Hotels &
Resaris Adwisory Baard, Classic
acations' Fresidents Adwsory Board
Online: www Iosgatostravel com
weew facebook com/losgatostravel

help them amplify their vacation experience wnfold by seing w every
denail and using closs connectons w make everything oo super smoothly.

Conlin SV Ty al her clienis had oot ttaveled much wnol IJII::'-' mads

maney wling off their property and s they
needed the asisance of her agency wo advise
dll:lll L] WIII'.TI.' UII.IJ hI.H\' T 1|il'||'|:|..

“1 thimk we still have that happening,”
she says. citing one new client who had
been referred o her consistently for more
thiat L1 vears but never made an appuint-
ment to-come in., When she finally did, she
didn’t blink when Conlin guoted her nearly
S170, M0 for the Leip IJII.'".' had cralfied due-
ing her consul lation.

“Everyday [ get a phone call from some-
wiie wha can't believe the value that o travel
agency brings ve the able,” says Conlin

Many of her clients could dearly afford
the Bling-bling vacations we all hear about,
but Cunlin insists chat deesn't comprise the
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